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There are more social issues and causes in our world than anyone can count. Or would probably want to.
Fortunately, there are also people legions of them who wake up every morning and sometimes at night thinking
about those very same issues and what they can do about them. How they can drag them into the open. Get people to

pay attention to them. Create momentum and movement around them. And start the process of creating social change.

That s where Manifest comes in. We work with those people to make social change happen.
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Since 1981, Manifest has been creating strategies and marketing communications programs and products about
social issues, causes and ideas exclusively, with one goal: to help our clients become the most effective agents of social
change. And despite a world that sometimes prefers to resist such efforts, we ve been lucky enough and persistent
enough to help them make some historic changes.

Our clients have helped make a nation physically active. They have transformed the way we treat our young. They have
changed how we think about cancer. They have, over the last quarter century, appealed to countless hearts and minds

about the dominant issues of our time, to audiences of millions, of a hundred, of one.

Every one of those clients, every time, has acted with rare courage. Many have broken new ground, for their sector as
well as their cause. Most have embraced risk. And all have shown true leadership.

That being said, there s always room for more leaders.
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THAT'S ALL WE DO AND ALL WE'VE EVER

Manifest works with non-pro t organizations, corporations and governments. Our non-pro t clients include charitable
and cause-related organizations, public institutions in healthcare and education, and professional associations. Our DONE. NOW, SOME DETAILS.

corporate clients are throughout North America. Our government clients are at all levels, federal to municipal.

The people who do the work our strategists, creatives and account managers could work anywhere, and have. But
each one of them is here for the same reason as our clients: the issues. In the world of communications companies,
thats rare. In our world, its essential.

We re not an advertising agency, consulting rm, design house, think-tank or public relations group. But we wear those
hats and many others as we create strategies and campaigns that help make social change happen.

We also bring a quarter century of social marketing leadership to the job.
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ACHIEVING SOCIAL CHANGE BY TRANSFORMING HOW PEOPLE THINK, FEEL AND ACT. We are social marketers. We adopt marketing practices and tools and adapt them to the challenge of changing
IT'S NOT MAGIC, IT'S NOT SCIENCE. IT'S SOCIAL MARKETING. attitudes and behaviour and fostering positive social change. This approach isn t part of what we do: its all we do. In
fact, we are a pioneer and leader in social marketing in North America. We think about it, write about it, speak about
it and practise it.

Over the years, our social marketing approach and single-minded focus have earned us a reputation for being able to
penetrate the most complex social issues. To present them with clarity and authority to audiences of all kinds, and in
ways that other communicators may overlook. And to position organizations as thought leaders in their marketplaces.

As a result, we have helped hundreds of organizations develop powerful social brands that have commanded in uence.
Built the image and prominence of their organizations. Raised over a billion dollars in fund-raising income. And helped
transform how people think, feel, and act about and in relation to the dominant issues of our time.
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The maze of decision-making. The resource challenges. The butter ies in the stomach from stepping into virgin
territory. After more than two decades of working within and among the non-pro t, government and corporate
sectors, we ve lived it all and explored it all. Having researched and worked on virtually every conceivable social
issue, we ve been on the front lines of the issues as they have emerged, changed and evolved over time.

So while we know change, we also know the realities of trying to make it real and make it stick. Thats why we keep
all possible stakeholders in mind when creating strategies and campaigns, building consensus and momentum as we
go. Its why we think in big ideas, not dollars. And because we ve learned that internal buy-in on those big, new,
transformational ideas is crucial, we help our clients manage and navigate the journey toward change through their
organizations every step of the way.

At the end of the day, we re in the courage business. When a client undertakes something this big a commitment to
making social change it requires courage. But that s also what it produces.

To get in touch with us and see some of our work, drop by www.manifestcom.com
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WE UNDERSTAND THE ISSUES. WE UNDERSTAND THE RESPONSES. AND WE UNDER-
STAND HOW TO MAKE CHANGE HAPPEN.







